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STUDENT WINS TUITION WAIVER 
IN UM SUMMER SEMESTER CAMPAIGN
MISSOULA -
One University of Montana student won a tuition waiver worth $1,000 after students were 
asked to vote on their favorite answer to this question: “What will you do this summer?”
The question was part of a marketing campaign designed by UM’s Extended Learning Services 
to promote Summer Semester’s unique course offerings.
Nason Wheeler, a junior in sociology, chose the answer, “See the world how someone else saw 
it,” which promoted Art Appreciation. His name was randomly drawn from the 1,399 students who 
voted during the three-week campaign.
The overall favorite answer was “Dig in the dirt,” promoting the Archaeology Field Schools 
course. It won with 13 percent of the votes. Other answers included “Wrestle with the gods” for 
Classical Mythology and “Find a solution” for Climate Change Policy. Complete voting results are 
online at http: //www.montanasummer. umt.edu/vote.
The marketing campaign was advertised in the Montana Kaimin, on local radio stations and on 
students themselves via 250 T-shirts handed out on the main campus and at the UM College of 
Technology. Students later “caught” wearing one of the T-shirts received a prize on the spot.
Registration is under way for Summer Semester, which begins May 26 with the first of two
five-week sessions. For more information, visit http://www.montanasummer.umt.edu.
Extended Learning Services is a division of UM Continuing Education, which offers online 
learning, summer and winter programs, off-campus courses and degrees, and professional development 
programs.
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